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Research Proposal: Making Websites More User-friendly
The selected topic of the study is about Search Engine Optimization(SEO) of websites in making them more user-friendly (Aranyi and van Schaik, 2019). Currently, most businesses have shifted into the online platform. Besides, search engines are regarded as the main sources in the promotion of business and make sure that the organization is connected to the internet. Making the search engines user-friendly will help the consumers locate the organization's services and products easily without easily maneuvering through the website. Additionally, the internet has grown into a global source of information. Companies are utilizing the space for both networking and e-commerce. Reaching out to consumers has been made easy with the internet. In this regard, the company needs to ensure it has visibility in the space. 
Problem Statement
Search engines are crucial as they facilitate the end-user with that which they want to purchase. However, there have been complaints obtained from feedback that indicates clients are having a hard time accessing the organization's official websites. SEO is a procedure to enhance the visibility of web pages in search engines using both unpaid and organic search results (Tan, 2018). Therefore, business organizations aim to make the website user-friendly for all service users. Additionally, search engines have not been positioned to index the dynamic website in a preferred way. In this regard, any URL that has been generated dynamically needs to be avoided. There is a dire need to improve the visibility of the websites in search engines like Google. Therefore, the company will employ SEO techniques in making sure that the website is user-friendly to the service users and customers. The hypothesis for the study is that Search Engine Optimization(SEO) of websites will make them more user-friendly.
Research question
The following research questions have been developed to guide the research process.
How can the website be optimized to make it user-friendly?
Methodology
Different research methods are used in carrying out the study. Quantitative research is associated with statistics and numbers, while qualitative research is associated with words and perceptions. In this case, qualitative research will be used to explore the experiences and ideas in depth. Therefore, a qualitative research approach will be employed to obtain an in-depth view of whether the company’s website is user-friendly to the consumers. The study will explore the challenges faced by consumers while making purchases or looking for the official organization's website.
Setting and Sampling
[bookmark: _GoBack]The participants will be consumers that have managed or tried to access the products and services of the organization. The main inclusion criteria will be those that have undergone the process for at least the last year. Additionally, few employees will also be selected to explain their experiences while dealing with online consumers. The inclusion criteria for the employees will be at least two years of experience in working in the company. 
Data Collection
Data will be obtained using semi-structured interviews. A questionnaire will be developed and an email that seeks to obtain the consent of the participants into the research process. The study aims to reach out to at least 30 online consumers and ten employees with at least two years of service experience in the organizations. Additionally, different research questions will be developed in the interview process, which will help analyze the problem's saver eighty. The questions developed are listed below
1. Have you tried to access the company’s website Before?
2. Is the official website user-friendly?
3. In few words, how can you explain the services offered online by the company?
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